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USA TODAY 
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USA TODAY provides best 
travel demographics, top 
coverage for UMGLOBE ads 



By John Williams 
USA TODAY 

Lorem ipsum dolor sit amet, conxectetuer adipiacing elit, ted dlam 
nonummy nlbh eulamod tincidunt ul laoreet do lore magna aliquam erat 
volutpat. Ut wiai enim ad minim veoiam, quia nostrud exerci tatlou 
ullamcorper sutcipit lobortU uitlut allquipex eacommodo contequat. 

Duii autem vel iriure dolor in hendrerit in vulputate velit ette 
molettie contequat, vel ilium dolore eu feugial nulla facilitit at vero erot et 
accumsan et iusto odlo dlgniaaim qui blandit praesent luptarum zzrll delealt 
augue duis dolorete feu gait nulla faciliii. 

Lorem iptum dolor lit amet, contectetuer adipiscing elit, led dtam 
nonummy nibb euismod tincidunt ut laoreet dolore magna aliquam erat 
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Dual auioa vel eum Iriure dok> 
iabcadTOrltm vulpuuuvelkese 
noleatte contequat. vel ilhiidnir 
eu feaglat ulla faciBsi* at van er 
aaccaauaHXtoatoodiortlajhiii 
yllilMilM it mm il liumttm TmY. 
dekatt augae dolt dolore te Jeuga 

Lorem Iptum dolor fit anet, 
conaectctoer adJpUdngeHt, ted 
diamDOOumsiynlbacnltmod 
tmddunlut laoreet dolore tugga 
aliquam erat volutpat Ut wiiieni 
ad minim venlam, quia nottrod 
exerci tattoouliamoxper ra acapU 
lobortlanitlutaUqulpezea 
commodo contequat. 

Dull totem vel eumhiure dole 
in beodrerlt 1b vulputate vellt eat 
molettie contequat, vel ilium do k 
eu feugiat nulla tacillait at vero er 
et accumt an et tutto odk) dlgnlatv 
quiblandltpraetenlluptarumrm 
delenlt augue dult dolore te feug* 
nulUfacUU. 

Lorem tpram dolor ill amet, 
cootectetuer adlpitdngelU, ted 
diam Donummy nlbh eulamod 
tladduniul laoreet dolore majna 
aliquam erat volutpat. Ut wlaieni 
ad minim venlam, quia ooetrud 
exerci tatk»uUamcorperiuedpii 
lobortlt nltlutallqulpexee 
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Key Audience Information -Targeted Readership 





Percentage 

coverage 26% 



USA TODAY 

Reaches Frequent Leisure Travelers 



USA TODAY is among the leading publications in leisure travel readership. Covering 26% (over 6 million 
readers) of the frequent leisure travel market, USA TODAY ensures your message reaches its target audience. 
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MHRCHANT & (iOl/U) 



3100 NORWEST CENTER. 10 SOUTH SEVENTH STREET MINNEAPOLIS, MINNESOTA 15402 4131 USA 
PHONE d!2/332 5300 FAX 612/332-3081 
JOHN P SUMNER OIRECT OIAL 41 2/ 3 36-4424 




{VP 



September 10. 19% 

Jerry Johns' in 
Clear With Computers. Inc. 
1'JHj Premier Drive 
Mankato. MN 56002-vi59 



Dear Jerry: 

Thank you for your interest in Merchant & Gould. Unclosed is the Request for Proposal 
package. This proposal contains information about our firm and the intellectual proper- 
ty services we provide. On page 15 you will rind a quotation for the patent we discussed 
for the SIGNATURE PLUS 5.0 system. 

In addition, I have set forth a proposed client service team including specific personnel 
within our firm available to serve CWC in a variety of intellectual property areas. These 
areas include acquiring patents, providing patent clearance, infringement and validity 
opinions, acquiring trademark rights, and serving CWC in contested intellectual proper- 
ty matters and litigatioa Please note that these and other people are available for service 
but will not be active except as authorized by CWC. You will find team profiles and an 
organizational chart beginning on page six. 

As indicated during the visit Merchant 4 Gould is a firm practicing exclusively in the 
area of intellectual property law. Approximately half of its 80 or so lawyers practice in 
the firm's General Practice Group, obtaining rights and counseling clients in the various 
types of intellectual property protection, including related licensing. The other half of the 
firm's lawyers work in our Litigation Practice Group. 

We look forward to CWC personnel visiung our firm in order to meet team members and 
other firm personnel, to see our firm, and to further discuss how Merchant 4 Gould 
might best serve your needs. 
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VIA SATELLITE 



TODAY 



THE NATION'S NEWSPAPER 



PROWS) FOt UNIGLOBE Travel 
PRB>AR£D BY: Leslie Osbom 
AUGUST 3, 1886 



UNIGLOBE'S 

BLUE LARGO CRUISE PROMOTION 



Objectives/Strategies/Tactics 

Objectives 

► Increase consumer bookings/reservations for UNIGLOBE Travel and its "Blue Largo Cruise" promotion 
► 4 Heighten awareness for UNIGLOBE Travel with those leisure travelers across the USA most likely to buy 

► Generate broad awareness of the advantages of cruising as the preeminent vacation category 

► Create excitement among travel agents for "Blue Largo Cruise" promotion 



Strategy 

► Conduct a continuous advertising campaign for UNIGLOBE Travel's "Blue Largo Cruise" promotion in a 
national publication that reaches responsive readers within a complementary editorial environment 

► Implement a consumer promotion that increases travel agency traffic during "Blue Largo Cruise" promotion 

► Develop multimedia advertising to inform travelers about the advantages of a cruise vacation 

► Generate travel agent enthusiasm for "Blue Largo Cruise" promotion 



Tactics 
► 



Take advantage of USA TODAY'S daily presence to build excitement, impact and awareness of "Blue 
Largo Cruise" promotion 

Advertise continually to target UNIGLOBE Travel's key prospects — leisure travelers — in USA TODAY'S 
Life section (16 full-page ads for 4 weeks, Monday - Thursday; below Today's TV Grid, Friday) 
Employ an advertising program in USA TODAY to highlight advantages of a cruise vacation and 
UNIGLOBE Travel services to the USA's most frequent travelers 

Implement travel trade advertising that broadens awareness of "Blue Largo Cruise" promotion among 
UNIGLOBE travel agents 
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Key Audience Information 

USA TODAY Reaches Frequent Leisure Travelers 
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Reader's Digest 


7,967 


32% 


National Geographic 


6,608 


26% 


USA TODAY 


6,502 


26% 


Time 


5,766 


23% 


Newsweek 


5,121 


21% 


Wall Street Journal 


5,016 


20% 
18% 


People 


4,576 


Sports Illustrated 


4,263 


17% 


Modern Maturity 


4,103 


16% 


U.S. News & World Report 


3,908 


16% 




USA TODAY Readers Need a Vacation 



1(000) 



%Ctvi 



$31 



Prefer to travel far from 

home for leisure 4,464 69% 
Plan to take a "sun and 

sand" vacation next 3 years 2,520 39% 
Expect leisure travel to 

increase, next 3 years 2,486 38% 

Have ever taken a cruise 1,965 30% 
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29% 
27% 
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